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Global Entertainment Corporation and Subsidiaries
Enter into Multiple Cross-Marketing Contracts

PHOENIX, ARIZONA, August 31, 2004 -- Global Entertainment Corporation (OTCBB: GECO)
— an integrated entertainment company, today announced it recently signed multiple cross-marketing contracts that
involve International Coliseums Company (ICC), WPHL that operates as the Central Hockey League (CHL),
Global Entertainment Marketing Systems (GEMS) and Global Entertainment Ticketing (Get.Tix.Net). The ten new
contracts support the company’s plan for revenue diversification through a packaging of multiple services. Facility
management expertise for ICC covers multi-purpose event centers and major city parks that can host annual or one-
time events. The company’s GEMS subsidiary handles the selling and promotional marketing for events and in the
case of arenas the selling of luxury suites, premium seating and sponsorships. Get.Tix.Net offers a convenient
ticketing system that completes the package of event services. The company is developing its market with
customer relationships that prefer a package of multiple services through one national company.

Richard Kozuback, president and chief executive officer stated, “We are extremely pleased with the reception our
cross-marketing package of services has received and the recent contracts signed by our subsidiaries. These
agreements are a portion of our developing plan to build a national presence in the entertainment services market.
Our list of pending contract opportunities continues to increase.”

New Contracts:
Red Rock Park, Gallup, NM — a 2-year agreement with favorable renewal options for facilities management, sales

and marketing, and ticketing services.

Tri-City Arena, Kearney, NB - a 2-year contract with three one-year renewals for facilities management, sales and
marketing, and ticketing services.

Fountain Hills Chamber of Commerce, Fountain Hills, AZ — a contract to sell, market and ticket the WISPA Pro
Event and Team Tournament Squash event where world records will be challenged.

Kearney, NB — ticketing contract for a junior hockey league team with average yearly attendance of 140,000 fans.
GamePlan Marketing, Austin, TX - strategic partner to promote sports and entertainment events.
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Pinky’s Wireless, Austin, TX — ticket outlet with twelve locations throughout greater Austin, TX.

Kennewick, WA — sales and marketing agreement for 3 facilities (convention center, 7,000-seat multi-purpose
arena and practice facility ice rink).

Nanaimo Clippers, British Columbia, Canada — ticketing for a junior hockey league team with annual fan

attendance of approximately 72,000.
Penticton, British Columbia, Canada — a signed contract for a feasibility study for the development of a 4,000-seat
multi-purpose event center.

Monterey, Mexico — the CHL has executed an agreement to add a new hockey franchise.

Pending Contracts in Various Degrees of Completion:

Prescott Valley, AZ - in discussions with city for the development of a 4,000-seat multi-purpose event center that
will include space for convention activities.

Rio Rancho, NM — in discussions with city for the development of a 5,500-seat multi-purpose event center within a
160-acre retail development.

Youngstown, OH — a potential new hockey franchise.

Austin, TX — ticketing contract with the Austin Convention and Visitors Bureau.

Austin, TX — ticketing contract for the CHL team, the Austin Ice Bats, with annual fan attendance of approximately
150,000.

Cedar Park, TX — the development of a 6,000-seat multi-purpose event center that will include space for convention
activities.

Ft. Worth, TX — ticketing contract for the CHL team, the Fort Worth Brahmas, with average yearly attendance of
120,000 fans.

Harlingen, TX — in discussions with the city for the development of a 5,500-seat multi-purpose event center that
will include space for convention activities.

Visit our web sites:

www.globalentertainment2000.com www.GetTix.Net www.Cragar.com

Global Entertainment Corporation is an integrated entertainment company, arena development, and licensing
company with five subsidiaries. The WPHL, Inc., through a joint operating agreement with the Central Hockey
League (CHL), is the operator and franchisor of professional minor league hockey teams in seven states.
International Coliseums Company serves as project manager for arena development and is responsible for
management agreements associated with arena facility operations. Global Entertainment Marketing Systems
pursues licensing and marketing opportunities related to the Company’s sports management and arena
developments and operations. Global Entertainment Ticketing is an in-house ticketing company for sports and
entertainment venues. Cragar Industries, Inc. is the licensor for its nationally recognized, branded products
CRAGAR®, TRU=SPOKE®, CRAGAR S/S® and STREET PRO®.
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Certain statements in this release may be "forward-looking statements” within the meaning of The Private
Securities Litigation Reform Act of 1995. These forward-looking statements may include projections of
matters that affect revenue, operating expenses or net earmnings, projections of capital expenditures;
projections of growth; hiring plans, plans for future operations, financing needs or plans; plans relating to
the company's products and services, and assumptions relating to the foregoing.

Forward-looking statements are inherently subject to risks and uncertainties, some of which cannot be
predicted or quantified. Future events and actual results could differ materially from those set forth in,
contemplated by, or underlying the forward-looking information.

Some of the important factors that could cause the company's actual results to differ materially from those
projected in forward-looking statements made by the company include, but are not limited to, the following:
intense competition within the sports and entertainment industries, past and future acquisitions, expanding
operations into new markets, risk of business interruption, management of rapid growth, need for additional
financing, changing consumer demands, dependence on key personnel, sales and income tax uncertainty and
increasing marketing, management, occupancy and other administrative costs.

These factors are discussed in greater detail in the company's Annual Report on Form 10-KSB for the year
ended May 31, 2004, as filed with the Securities and Exchange Commission.
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